
The legislation mandates larger banks to provide
merchants with a minimum of two choices for
payment processing networks. This move aims to
offer retailers alternatives with lower processing fees,
fostering a more competitive landscape.
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Senator Durbin recently toured a lively market in
Chicago to build backing for the Credit Card
Competition Act, highlighting its capacity to reduce
operational expenses for businesses in the retail
sector.

Addressing Credit Card Processing
Costs

Envisioned changes could lead to reduced costs for
retailers, translating into more competitive pricing for
consumers. Durbin highlights that credit card
transaction fees are often passed on to customers,
making products more expensive.

The Impact on Consumer Costs

Mandated Choices for Payment
Processing Networks

By limiting the dominance of major credit card
networks, the Act aims to empower merchants,
providing choices and encouraging competition among
credit card processing networks.

Balancing Options for Merchants

Opponents express concerns about potential
cutbacks or elimination of credit card rewards
programs if processing fees, their funding source,
diminish under the Act.

Concerns Over Impact on Rewards
Programs

Critics raise concerns about potential reductions in
fraud protections for consumers with the adoption of
cheaper processing networks, highlighting the delicate
balance between affordability and consumer
safeguards.

Fraud Protection Debate

Implications extend to high-risk merchant accounts,
impacting sectors like credit repair and CBD sales.
Businesses in these areas closely monitor developments
to understand how the legislation might affect their
payment processing options.

Navigating the Landscape of High-
Risk Merchant Processing

The primary focus of the legislation is to reduce the 

2%2%
“SWIPE FEES,”“SWIPE FEES,”

for each credit card transaction. 

customary typically around
of the transaction amount that retailers PAY


