
TOP 8TOP 8  

1Focus on LinkedIn, Facebook, and
Twitter for optimal engagement. 

C H O O S E  T H E  R I G H T  P L A T F O R M S :  

3Align goals with measurable KPIs
for brand awareness and lead
generation.

 S E T  S M A R T  G O A L S :  

5Showcase your team and their
stories to create a relatable
community.

H U M A N I Z E  Y O U R  B R A N D :  

7Experiment with times and
formats for maximum reach.

O P T I M A L  P O S T I N G  T I M E S :  

2 Gain an edge by analyzing
competitors and spotting market
gaps.

C O M P E T I T I V E  A N A L Y S I S :  

4 Use videos and infographics to
captivate your B2B audience.

E M B R A C E  M U L T I M E D I A  C O N T E N T :  

6 Maintain a steady posting 
schedule to build trust and
loyalty.

C O N S I S T E N C Y  I S  K E Y :  

8 Use social listening and genuine
interactions to build trust.

C U L T I V A T E  A U T H E N T I C  C O N N E C T I O N S :  

WAYS ON BUILDING AWAYS ON BUILDING A
SUCCESSFUL B2BSUCCESSFUL B2B

SOCIAL MEDIASOCIAL MEDIA
STRATEGYSTRATEGY  


